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BURBERRY

Merchandiser
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https://www.careercross.com/company/detail-147657
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Founded in 1856, Burberry today remains quintessentially British, with outerwear at its core. Digital luxury positioning and
intensive focus on design innovation, quality and heritage icons of the trench coat, trademark check and Prorsum knight,
ensure continued brand purity and relevance globally across genders and generations.

At Burberry, every individual, every team and every function, shares an incredible passion for the brand and is guided by a
‘brand-first’ mind-set. Decisions are evaluated through the lens of the long-term health and vitality of the Burberry brand.

Burberry believes that in order to be a great brand it must also be a great company. Inspired by three Core Values - Protect,
Explore, Inspire - rooted in the brand’s heritage and continually informing its guiding principles, Burberry leverages its
compassionate and creative thinking culture to continually innovate and drive the brand forward.
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