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new game studios and partners in Japan with campaigns and events you own. You'll run localised B2B marketing for a global
platform that helps game developers fund, distribute, market and monetise their games, as part of the APAC marketing team.
US-headquartered global commerce platform for video game developers (9M&E % / K &). Tokyo. Permanent. Up to ¥10M.

[What you'll do] You'll plan, run, measure and report on B2B campaigns aimed at new gaming leads and partners in
Japan. Events are a big part of it: you'll lead trade shows and branded B2B events from planning to post-event analysis, and
line up speaking slots for the company's experts. Day to day you'll manage agencies (digital media, PR, trade-show



https://www.careercross.com/company/detail-594507

production), create content with regional business development to win meetings and onboard new customers, and work with
the digital team on paid and social ads, webinars, video, blogs, e-books and translations. You'll report to the APAC regional
marketing lead, with guidance from the APAC head of marketing. [Why join] Ownership of the Japan campaign calendar;
the games industry from the B2B side; colleagues and partners around the world. [What you bring] - 3-5 years in an
agency, brand, ad-tech or mobile-app background - Trade show and B2B experiential event experience, start to finish -
Working with digital media, trade-show and PR agencies - Native-level Japanese and fluent English - Bachelor's degree

[ Nice to have] Experience in global companies; a collaborative, team-first working style. [Apply] Apply via CareerCross
or contact Drake International Japan.
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