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Location: Tokyo / Type: Permanent / Salary: Up to ¥20M package
Company: A US-headquartered global commerce platform for video game developers (JME %R / K R).
Build the Japan marketing function for a global gaming tech platform.

This is the top marketing job in one of the company's most important markets — strategy, team, budget, and a visible voice
in Japan's games industry.

[What you'll do]

You'll set and run the Japan marketing strategy end to end: brand, demand generation, field, content, customer, developer
and partner marketing. You'll build and mentor the local team, own the budget and agencies, and report against pipeline and
ROL.

Working with the Country Manager, business development and global marketing, you'll localise global launches into Japan-
specific campaigns, events and sales materials. Externally, you'll build senior relationships with publishers, developers and
industry bodies, and represent the company at major industry events.

[Why join]

- Stability and global standards of a US-headquartered (k%) employer

- Build a function from the ground up, with genuine influence on global strategy
- Senior voice for Japan inside a global business

- A fast-moving, high-growth industry

Interested? Apply via CareerCross or contact Drake International Japan for a confidential conversation.
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[What you bring]

- 12+ years in marketing, including 7+ in B2B marketing leadership

- Track record building a marketing function: team, budget, programs

- Understanding of enterprise buying in Japan and Asia

- Comfortable both setting vision and doing hands-on work

- Fluent Japanese and business-level English

- Network in Japan's gaming, technology or platform industry

[Nice to have]

- Games, fintech or developer platforms; prior CMO / VP / country marketing head role

- Existing relationships with Japanese publishers or associations
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