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https://www.careercross.com/company/detail-594507

TO-NbOFI9)0O0-rFE, BERETOREN,

BBFYHIBBROO— Y FEEAH D, FO—ULFrY_R—VEREBHT THRICORITS , BEICPIAERL
BHICRERRYY 3V TY.,

[¥BRE]

ERBEBICKEHNBTIFILYVY 12— 3V DGo-to-Market# i &= HE - HEL TLEREEEXT, AvE—-I VYT, RY
2azZyy, B=IVAA RX=TILAY &R U, BEF-LNBEEE > TRERETEZ®REEDCDEYT, yO-/VL
FrUR=VOHAEKBDITO-HSA X, ERTETAV L - THOYFOY=5F 4 VT EERE. ABM(7HIY ER=2
RI=4F1407) OXZEEEHULET,

FHMNEEHEBEEMEE UTIZAZ A F—U—D20< 1) (BASEf, N\Ua—-Xb—-U— ZHREREERRE) EEER
TvyavTY, FrUR-YTF—FERMUTRRICHELLN S, BEII - 5— - BZ .- /0-)ULF-LRES
CORT=IRIVT—ZRUABNENTIEEEXT,

(%]

-KRREELSTIIORERE/O-/INILRI VS -
-BEFOTIIINR— T3 UAEEEHIBETE T3S
-HIREETOEARCENDD, RREERTES
-7O0-NILF—LAEOBENRIREE. EEBEHEMITIRALRY D=2

[ZEIRDFH 375\ ] CareerCrossk 1) TIRELEE< A, RL—=9 -4V 5 —F¥aF) - Iv N\VETHEREBICTHEH
KISV (WEBEST) .

Company framing: A US-headquartered global B2B solutions group (M & % / K %) expanding its digital offering across
multiple business divisions in Japan.

Turn global digital launches into local growth.

If you've launched B2B digital products and enjoy being the person who makes global campaigns actually work in the
Japanese market, this role puts you at the centre of i

[What you'll do]

You'll plan and run go-to-market launches for digital solutions across several business divisions — shaping messaging,
positioning and sales enablement so the field team can sell with confidence. You'll adapt global campaigns for Japanese
customers, build targeting plans for priority segments and accounts, and support account-based marketing.

A big part of the job is storytelling: turning technical capabilities into clear customer benefits through case studies, value
storie

[Why join]

- Stability and global standards of a US-headquartered (X %) employer

- Shape how a newer digital portfolio grows in a key market

- Mix of strategy and hands-on execution — you see the results of your work
- Daily collaboration with global teams and a broad cross-divisional network

[Interested?] Apply via CareerCross or contact Drake International Japan for a confidential conversation.
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[What you bring]
- 5-8 years in digital marketing, demand generation or product marketing
- Strong grasp of digital channels, customer targeting and campaign execution
- Experience running complex projects with multiple stakeholders
- Clear analytical, communication and presentation skills
- Fluent Japanese
- Business-level English; bachelor's degree in a related field
[Nice to have]
- B2B, Saa$, technology or connected-product marketing

- Product launch / commercialisation experience; work with global teams
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