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The Head of eCommerce Japan will lead the brand's digital commerce business across both owned and third-party online
channels.

This role is responsible for driving revenue growth, profitability, brand visibility, and customer engagement through .com,
marketplaces, wholesale partners, and other digital sales channels.

The position holds full accountability for business performance, digital strategy, commercial execution, and omnichannel
excellence in the Japanese market while collaborating closely with local and global stakeholders.

Key Responsibilities:

1. eCommerce Business Leadership

- Own and drive the overall eCommerce strategy and commercial performance for Japan.

- Manage the P&L for .com and third-party online channels.

- Develop and execute annual business plans, budgets, and growth initiatives.

- Identify new opportunities to expand online revenue, market share, and customer acquisition.

Page 1 of 3


https://www.careercross.com/company/detail-218992

Page 2 of 3

2. Digital Sales & Commercial Management

- Drive sales growth through effective assortment planning, pricing, promotional activities, and merchandising strategies.
- Optimize product launches, seasonal campaigns, and online customer journeys.

- Monitor and improve key commercial KPIs including sales, conversion rate, AOV, traffic, and profitability.

- Develop growth strategies for marketplace and wholesale digital partners.

3. Customer Experience & Omnichannel Excellence

- Ensure a seamless and premium customer experience across all digital touchpoints.

- Partner with retail, CRM, marketing, and customer service teams to deliver integrated omnichannel initiatives.
- Identify opportunities to improve customer engagement, retention, and loyalty.

- Champion continuous improvements to the online shopping experience.

4. Digital Marketing & Performance Optimization

- Collaborate with marketing teams to maximize digital traffic, customer acquisition, and ROI.

- Evaluate campaign performance and optimize investments based on data and business objectives.
- Utilize analytics and customer insights to improve conversion, engagement, and retention.

- Drive SEO, paid media, CRM, and digital marketing effectiveness.

5. Stakeholder & Team Management

- Partner with regional and global eCommerce teams to execute strategic projects and align with global objectives.
- Work closely with internal departments including Marketing, IT, Finance, Supply Chain, and Retail.

- Lead, coach, and develop eCommerce team members where applicable.

- Influence and align stakeholders around key business initiatives and priorities.

6. Business Analytics & Reporting

- Establish performance dashboards and reporting frameworks.

- Analyze sales trends, customer behavior, traffic, and conversion data.

- Deliver actionable recommendations to improve business performance.
- Manage forecasting, budgeting, and financial reporting processes.

Employee Benefits:

- Insurance and Pension

- Brand products discounts (50% for all products)

- Buddy Program (Employee Assistance Program)

- Retirement benefit plan: 401K (pension) and 4%+t (DC)
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Required Skills & Experience

- 5+ years of experience in eCommerce, digital commerce, or online business management.

- Proven experience managing DTC eCommerce websites and/or third-party digital channels such as marketplaces,
wholesale partners, or clearance platforms.

- Demonstrated track record of driving online sales growth, profitability, and achieving commercial targets.

- Strong business acumen with experience managing budgets, forecasts, KPIs, and business performance.

- Solid understanding of digital marketing, CRM, online merchandising, and conversion rate optimization.

- Strong analytical skills with the ability to leverage data and customer insights to drive business decisions.

- Experience using web analytics and reporting tools such as Google Analytics, Adobe Analytics, or equivalent platforms.
- Excellent stakeholder management skills with the ability to collaborate across local, regional, and global teams.

- Native-level Japanese and business-level English communication skills.

- Bachelor's degree or equivalent professional experience.

- Highly results-oriented, customer-centric, and comfortable working in a fast-paced environment.

Preferred Skills & Experience

- Experience leading and developing teams.

- Experience within the luxury, fashion, beauty, retail, or consumer goods sectors.

- Direct experience managing omnichannel commerce initiatives.

- Strong understanding of major Japanese marketplaces and third-party digital platforms.

- P&L ownership experience within an eCommerce business.

- Experience working within a regional or global eCommerce organization.

- Experience leading cross-functional projects involving Marketing, Retail, CRM, IT, and Supply Chain functions.
- Advanced knowledge of customer acquisition, retention, and loyalty strategies.

- Experience with eCommerce platform migrations, digital transformation projects, or website optimization initiatives.
- Strong presentation, influencing, and executive stakeholder management skills.

- Entrepreneurial mindset with the ability to identify and capitalize on growth opportunities.

- Passion for luxury brands and delivering best-in-class digital customer experiences.

RILFEA

HIEICAARY =Ty FICBASNINEREED, HATESRIEIVRABRESZEADIEREEOSERIC, FAS
FBRELRAYR- FERHELET, 1975FICREVOBRAMBNEELTOY RYTAZEL, Z0EY Y HKR-
o BE, IL=Y7, AVERYT, 94, HEO7HE (£2011 FITFEE - BECERSEHRTE) T/O0-N
WAMBNEHEUVTEEEBALTELY 24 T4 V=3, TONYI TSIV BEME. BIUEADRERERFS
BOETNEY, YO-/UVICEEERMAI ZHEAMBNIEHOU —FT 1 YT AVNZ—-E LT, FeBRMEICEDRL)
ARy FO—=o 5, BEAOEBEBNAVYAIAMPHIEAOTOT TV 3 FTIWAMECRET 2 EAFET
Y, BILLER BRCSVWTOIFRAN-FTHI3HRORIT 1 TH3LWI/NI VAL VIV Y FHERD
N=FF—&rD), BHERTAMOTEBNZENWEULEY, YIvM T4 Y—ARNTSIEHEEOREE, Xft, 2L TY
O—-/OULR =Ty FTOBRHERERZELT, BAY -7y FTRETIIEREEOSEHRO-—XICE 5 ICHIRE



Page 3 of 3
CHEEATBREDIC, VA IA —A09—F>aF)VIFRELE U, FAEBII7Y 7R3 —-0Ov/IDJIAC
Recruitment Groupi84h St EBEICEEZN) ., SEHROEO-—XZEIBIELELT. BERAF vV T 1 T4 FEZHEN
LW LET,

We provide specialized proactive recruitment support tomultinational clients who are setting up new operations or
areexpanding existing business and seeking further growth in theJapanese market.As the first Japanese recruitment
company to set up operations in theUK in 1975, understanding foreign cultures is second nature to us.With our extensive
global network and historically leading position asrecruitment consultancy to Japanese corporations, we have access toan
unrivaled pool of bilingual Japanese and foreign professionals.Our professional consultants are experts in a range of
Industries andfunctions and all have extensive multicultural experience.Based on JAC’s unique history, culture and market
strength, JACInternational was founded to provide dedicated support to ourmultinational corporate clients in Japan.

JAC International Co., Ltd. is a wholly owned subsidiary of JAC Recruitment. Co., Ltd.
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