Page 1 of 2

ﬁ' | JO-NIEE-NEXNAI A

B®H EEFD0IEELS. JAC Recruitment

*Bytedance kXX T I FIVILET — 5 2H/57— 49 7 F 1) X k* Measurement
Partner Japan

SHEhE

AHENTSH#
BREI A T4 - UVI—FAVE

BHEESR
Bytedancetf N &%t

KAID

1613403

£S5
FIIWNI=TT4VT
SHOEE

HERIEZE

ERrE
E#8

it
RmER 23X

85
7007 M ~ 150045 M

BT
10:00 ~ 19:00

KB - (kIR
[B4AR] BRARIAMBNSAESNZT HIFE 128 11AEEHNS [AB] T2BA A% £ B #iH GW E=F
ix...

=]
20265F09H17H 17:36

BENESY

FrUFLAIL
REEBREL AL

HRELRIV
Bl

BH&ELARIV
RAT4T

BuyE
R%5 . $te

REOEY
BATOMAHANVETT

B5EIE

[k ANo NJB2400841 ]
MTeam Introduction
The Marketing Science Measurement team is responsible for interpreting advertising performance across our platform. We
partner with advertisers and agencies to optimize campaign effectiveness delivering actionable insights that drive
measurable outcomes and meaningful behavior change.


https://www.careercross.com/company/detail-184450

Responsibilities:

Drive growth across the designated market expanding adoption of core measurement solutions

Partner with clients and agencies to deliver high quality measurement that deepens understanding of platform performance
and informs decision making

Identify and lead measurement research opportunities developing learning agendas for Key Accounts

Capture and synthesis client and agency feedback ensuring insights are reflected in product and partnership roadmaps
Collaborate with regional leadership to shape and communicate Measurement Points of Views to global product and
measurement teams

Partner with product and partnership teams to prioritize strategic initiatives for the region

Implement first and third party measurement solutions for Key Accounts aligned to defined learning objectives

Work closely with Sales and Product Strategy to elevate internal measurement capability and knowledge
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EMinimum Qualification (s )

Proven experience in digital advertising marketing organizations or measurement providers with a focus on demonstrating
brand or performance ROI

Strong understanding of measurement solutions for global advertisers ( e.g. Reach Resonance Reaction )

Track record of delivering measurement insights that have driven tangible behaviour change

Excellent time management and prioritisation skills with a strong focus on outcomes

Ability to work independently maintain high quality output and provide clear strategic guidance

Fluent Japanese and English speaking is a must. Proficiency in English and Japanese is required for effective
communication with cross functional teams and key stakeholders ensuring the smooth execution of tasks and alignment with
business objectives. The ability to understand and communicate complex information in English and Japanese is essential
for this role.

WPreferred Qualification (s )

Experience working with advertising agencies or complex data driven organisations is preferred
Strong analytical and statistical skillset; familiarity with R Python or SQL is a plus

Comfortable working in a fast paced global environment
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Founded in 2012 ByteDance's mission is to inspire creativity and enrich life. With a suite of more than a dozen products
including TikTok Helo and Resso as well as platforms specific to the China market including Toutiao Douyin and Xigua
ByteDance has made it easier and more fun for people to connect with consume and create content. 20125 [CF&II S e
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