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https://www.careercross.com/company/detail-215788
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Role Overview
A globally recognized luxury brand is seeking an E-Commerce Lead to drive and grow its e-commerce business in Japan.

This role will be responsible for managing the company’s DTC e-commerce website as well as third-party digital channels,
with a strong focus on driving online sales, profitability, digital performance, and operational excellence.

The E-Commerce Lead will oversee the day-to-day performance of the Japan online business across owned and third-party
channels, including major Japanese e-commerce platforms such as Amazon, Rakuten, and ZOZOTOWN. The role will cover
marketplace, wholesale, and clearance channels, with responsibility for identifying opportunities to expand digital reach,
acquire new customers, and accelerate online revenue growth.

Working closely with global and regional e-commerce teams, the E-Commerce Lead will help translate global strategies into
effective local execution while sharing Japan market insights and identifying new commercial opportunities.

This is a highly hands-on and commercially focused role, ideal for an e-commerce professional who enjoys working with
data, managing KPls, optimizing digital performance, and taking ownership of online business growth.
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Responsibilities

E-Commerce Business Management

Lead the day-to-day e-commerce business across the DTC website and third-party digital channels in Japan.
Take ownership of online business performance, including sales, profitability, and operational KPlIs.

Develop and execute commercial strategies to accelerate e-commerce growth.

Manage business operations and relationships across key third-party platforms, including Amazon, Rakuten, and
ZOZOTOWN.

Identify opportunities to expand digital reach, customer acquisition, and online revenue.

Performance & KPI Management

Own and monitor weekly and monthly e-commerce KPIs.

Analyze sales, traffic, conversion rate, average order value (AOV), profitability, and other key performance indicators.
Develop regular business reports and provide actionable insights to internal stakeholders.

Identify performance gaps and proactively develop and implement improvement initiatives.

Use data and customer insights to support commercial decision-making.

Maintain a high level of accuracy and attention to detail when handling large volumes of performance data.

Digital Merchandising & Customer Experience

Optimize online merchandising and product presentation across owned and third-party channels.

Identify opportunities to improve conversion, customer experience, and digital engagement.

Coordinate product launches, campaigns, promotions, and seasonal initiatives across e-commerce channels.
Work with relevant teams to optimize product availability, pricing, content, and online visibility.

Continuously improve the digital customer journey.

Third-Party E-Commerce & Marketplace Management

Manage and develop relationships with key third-party e-commerce platforms and partners.

Drive commercial performance across marketplace, wholesale, and clearance channels.

Coordinate promotional calendars, product assortments, launches, and commercial activities with external platforms.
Monitor platform performance and identify opportunities for growth.

Ensure consistent brand positioning and commercial standards across all third-party channels.

Global & Cross-Functional Collaboration

Work closely with global and regional e-commerce teams to align the Japan business with global strategies and
initiatives.

Act as a key bridge between global e-commerce direction and local market execution.

Collaborate with Marketing, Retail, Merchandising, IT, Supply Chain, Finance, and other internal teams.
Communicate local market insights and commercial opportunities to global stakeholders.

Ensure seamless execution of omnichannel initiatives across Japan.

Business Planning & Operations

Manage e-commerce budgets, forecasts, targets, and business plans.

Monitor profitability and contribute to achieving financial objectives.

Ensure smooth day-to-day operations across all online channels.

Identify operational inefficiencies and implement improvements.

Maintain strong attention to detail across commercial, operational, and reporting activities.

Digital Marketing

Collaborate with Digital Marketing and relevant teams to maximize online traffic and revenue.

Evaluate digital marketing performance and identify opportunities for optimization.

Ensure marketing initiatives are effectively translated into e-commerce sales and customer engagement.
Support initiatives across customer acquisition, conversion, and retention.
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Requirements

« 3-5+ years of hands-on e-commerce experience.

« Experience managing a DTC website and/or third-party e-commerce accounts.

« Experience working with marketplaces, wholesale e-commerce, or clearance channels.

« Strong experience in digital merchandising, digital marketing, conversion optimization, or online commercial
management.

« Strong data analysis and KPI management skills.

« Native-level Japanese with the ability to communicate effectively with Japanese business partners.

« High conversational or business-level English with the ability to work frequently with global and regional teams.

« Strong commercial acumen with a results-oriented mindset.

« Excellent attention to detail, particularly when working with performance data and KPIs.

« Strong communication and stakeholder management skills.

« Bachelor's degree or equivalent.
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