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Join a leading global technology company as a Marketing Science Partner supporting the Japan and Korea markets.

This maternity leave cover position offers the opportunity to work with cross-functional teams, leveraging large-scale data,
advanced analytics, and marketing science to help clients measure and maximize business performance.

You will partner closely with sales teams and internal stakeholders to deliver data-driven insights that shape strategic
marketing decisions across a world-class digital advertising platform.

Key Responsibilities

« Partner with internal stakeholders to measure business impact by sharing research-based marketing best practices
and actionable insights.

« Collaborate with Marketing Science Partners and Sales teams to manage strategic accounts using data-driven
recommendations.

« Design and execute measurement frameworks and experiments using client data and third-party technology platforms
to demonstrate marketing effectiveness.

« Analyze structured and unstructured datasets to generate insights that improve campaign performance and business
outcomes.

« Provide expert consultation to Sales teams on business hypotheses, measurement methodologies, and interpretation
of analytical findings.

« Present data-driven recommendations and communicate complex analytical concepts clearly to both technical and
non-technical stakeholders.

« Support continuous improvement by identifying new analytical approaches and measurement solutions for digital
advertising initiatives.

AF) - B
AR R

o EVRA HEFE. T-YYAIVA, AVEI—9PAIVR, FEEBHEFFOFEISULOFMERELTL
3T &,
e USATY FPHABMEBHL, VB —FTOIY Y FEMIUTHES KUVETURAFEOBBIH DI &

o BS - EEENT -y R BEIVY I FDT T (R SPSS, SAS) . F—#hit W)l (Hive, SQL) &ML\
T —9NMOBBRIG DL,

o TYSNWLEDREFE®LTY /)OY-ICHATIEBRBREBLCLIZZ L,

o ARESLUVRETORIT 1 TR, FERBEIRALRNIVDOBENIDNHDC &,

VIEZXF):
o FPIMARKARETE, ERFEO—MWANRECT U TENRICEA S/ IZT 25—y aVENNG BT L&

. ¥ﬁ L7057 FPFEOBAZBUTSBPENETETES, BNILISI 7Y FHRBANG DL,

sy
o EEMNLBNBOELISLEOTERZEM, XIIIMBAZEBELTLIZ7 .,
o ISVRRBHPTALI FLARYZAEAME U TV Y IVILEELTORENH D .
o EVRALANIIQOEERERENNG), BETSICHEY 2M#ESH507 .,
o F-LE¥EREREBREL, TTURBE -EOR—-RERDICT 2T /) OV -—CETOERBRRIG DT,

CORADE I T HDER
o BERQRBLEEHACHE, ERNYTISAORETSOFVEBFBICENTEEY,
o EXBIUSATY RR=-ZNLHEENBIABRELRT -5y FERITET. HOFFIMESH 2EELERHIE
HERT,
o RSO ZTLRIVORT =T RIVT —EFDBIRENZCARSNTSED, FrUP7VTICELLET,
o RFEHADOA T 4 AICEIAHHTZT -V XIMIT, HAAVN-EFEICASRL - 3V AERETT

Required Skills and QualificationsExperience:
« Bachelor's degree or higher in Business, Statistics, Data Science, Computer Science, or a related discipline.
« 2-4 years of experience independently planning and executing research or analytical projects in collaboration with
clients or internal stakeholders.
Hands-on experience analyzing structured and unstructured datasets.
Proficiency with statistical software such as R, SPSS, or SAS.
Experience using data extraction and querying tools including SQL and Hive.
Practical experience with digital advertising measurement methodologies and marketing technology.
Strong analytical skills with the ability to translate data into meaningful business insights.

Soft Skills:

Excellent communication skills with the ability to explain complex technical concepts to non-technical audiences.
Strong stakeholder management and client-facing consulting abilities.

Ability to influence discussions and drive adoption of new products, methodologies, and analytical approaches.
Collaborative mindset with excellent problem-solving and presentation skills.

« Ability to work effectively in a fast-paced, cross-functional global environment.

Language Requirements:
« Japanese: Fluent business level or native proficiency.
« English: Business level.

Preferred Skills & Qualifications
« Master's degree in a quantitative discipline or an MBA.
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« Experience in digital advertising focused on brand awareness or direct response marketing.
« Business-level Korean language skills and knowledge of the Korean market.
« Experience within the gaming industry or technology companies specializing in app development or e-commerce.

Why You'll Love Working Here

« Competitive annual salary.

« Work alongside industry-leading experts in a collaborative global environment.

« Gain hands-on experience analyzing large-scale datasets from one of the world's largest digital platforms.

« Build valuable relationships with senior internal and external stakeholders, accelerating your career growth.

« Hybrid work style with three days per week in the Tokyo office , encouraging collaboration and knowledge sharing.

« Enjoy flexible benefits including remote work, casual dress code, side business opportunities, and minimal
overtime.
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