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https://www.careercross.com/company/detail-43840

A leading global medical technology company is seeking a Product Marketing Manager to drive marketing strategy, product
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launches, and lifecycle management for innovative diagnostic products in Japan. This role offers the opportunity to work at
the forefront of cancer diagnostics, precision medicine, and healthcare innovation , helping improve patient outcomes
through advanced technologies and data-driven solutions.

You will lead product strategy from concept through commercialization, collaborating closely with sales, medical affairs,
regulatory, and leadership teams to deliver successful product launches and long-term market growth.

Key Responsibilities

Develop and execute product strategies and lifecycle management plans for diagnostic products in the Japanese
market.

Build strategic product roadmaps and identify growth opportunities through market analysis and customer insights.
Prepare business cases, financial investment proposals, and accurate sales and revenue forecasts.

Develop marketing plans, brand positioning, messaging strategies, and customer communication materials.
Partner with sales, medical, and regulatory teams to support product launches and internal training initiatives.
Organize and lead customer events, educational programs, webinars, and major medical conferences.

Monitor market trends, competitor activities, and customer feedback to optimize product performance and market
penetration.
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Required Skills and QualificationsExperience:

Minimum 8 years of product marketing, product management, or commercial experience within the pharmaceutical,
diagnostics, medical device, or life sciences industry.

Proven track record of successfully launching at least 2-3 new healthcare, pharmaceutical, or diagnostic products.
Experience developing business strategies using market research, customer insights, and performance data.
Strong experience working with cross-functional stakeholders including sales, medical affairs, regulatory, and
executive leadership teams.

Soft Skills:

Strong leadership and influencing skills without direct reporting authority.

Excellent communication and stakeholder management capabilities.

Highly adaptable with the ability to make decisions in fast-changing environments.

Strategic thinker with strong analytical and commercial acumen.

Ability to effectively engage with healthcare professionals, internal stakeholders, and senior leadership.

Language Requirements:

Japanese: Native level fluency.
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« English: Business level proficiency.

Preferred Skills & Qualifications
« Experience in oncology, genetic testing, molecular diagnostics, or preventive screening.
« Experience working with specialty healthcare therapeutics.
« Advanced proficiency with Microsoft Office, Adobe applications, Google Workspace, and digital productivity tools.
« Experience within global healthcare, biotechnology, or medical technology organizations.

Why You'll Love Working Here

Competitive compensation package of ¥14M - ¥17M.

Work at the forefront of cancer diagnostics and precision medicine innovation.

Flexible hybrid working model with remote work opportunities.

High-growth environment where your ideas and initiatives can make a direct impact.

Collaborate closely with global teams and senior leadership on strategic business initiatives.

Opportunity to shape product strategy and influence the future direction of innovative healthcare solutions.
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