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[ Position Overview ]
Develop and execute Go to Market strategies for international bus products.

[ Key Responsibilities ]
1. Define GTM strategies for markets and products
2. Conduct market and competitor analysis
3. Support pricing and product positioning
4. Coordinate product launches with cross functional teams
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Our company plans to create a standalone bus company with partner Hon Hai Technology Group ( Foxconn) . As a bus
dedicated OEM the new company will focus on quickly developing and launching EV buses for domestic and international
markets while continuing to improve the conventional ICE portfolio. The buses will be developed and manufactured at the
company’s plant in Toyama under the FUSO name which already has over 90 years of heritage as a CV brand. The
company will be headquartered in Kawasaki Japan.

This department oversees global sales activities and drives sustainable business growth in collaboration with regional
business partners and sales companies. By identifying market trends and customer needs it develops and executes effective
sales strategies to deliver the company’s product value worldwide.

The team leads regional sales planning performance management collaboration with overseas partners and responses to
local regulations and business practices. With frequent interaction with global locations the role requires a broad international
perspective and strategic decision making.

The department also works closely with internal functions such as product planning production quality and aftersales serving
as a hub that connects sales strategy with operations in a dynamic fast changing market environment.

The department consists of approximately 10 members and is characterized by an international environment with diverse
nationalities and cultural backgrounds. Each member leverages their market insights and expertise to build strong
relationships with global clients and drive business growth.
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Educational Background
Bachelor’s / MBA preferred

1. Required Professional Experience
4 - 6 years strategy or product marketing experience

2. Required Skills
Strategic thinking analytics stakeholder management
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Business level English
Japanese + Good to have
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