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Team Introduction:
TikTok continues to unlock opportunities for artists and labels with a brilliantly engaged community who love to build
connections with artists and their music. The team is working globally and locally with artists managers and labels to unleash
the promotional and marketing power of TikTok helping talents to secure success on the platform music streamings hit
charts and brand collaborations.


https://www.careercross.com/company/detail-184450
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What's SoundOn:

SoundOn is a music distributor that allows musicians to distribute their music work directly to TikTok products and other
DSPs. Our vision is to nurture the local independent artists by supporting them in distribution promotion and career
development.

Responsibilities:

1. Music Distribution Platform Operations:

Assist key account users in resolving difficulties and issues related to music distribution ensuring timely and accurate music
release across platforms.

Collect daily user feedback extract product requirements discuss solutions with product managers and follow up on product
feature iterations and optimizations.

Own the full cycle of integrating third party solutions including partner selection negotiation and contract signing to address
product gaps.

Promote the product among target users monitor and analyze usage data to improve adoption rates and iteratively enhance
user experience.

2. Strategic Analysis Process Improvement:

Conduct competitive product research promptly identify competitors’ product trends and share actionable insights with
relevant teams.

Regularly share product operational issues and best practices with the central team driving the optimization of internal SOPs
and processes.

3. Cross Functional Collaboration Artist Promotion ( aligned with SoundOn vision ) :

Collaborate with account managers and the global music team to provide music promotion strategies supporting both
Japanese artists globally and international artists locally.

Develop creative concepts for influencer marketing campaigns analyze key statistics to measure success and ROI and guide
the production of effective strategies.

*EMEHBRCLITEND ‘BEx TOTE—Y a3y x D OBETSY F T+ —Lx

ESoundOné& [ :

SoundOnld, T a—=Y ¥ v VA TKTokE B PZDMDDSPICEMEEERLRECE3FEEEY - EXTY, SoundOnd E
vavid BiE JOE-Yay, FrUT7HEREYR-L93ZET ITDAI VY TARYTFY R —-F1 A LEBRT
3C&TY,

¥BAE

C BEEESLIVTISY LT+ —LER

CEBTAOY FA-Y-AEREEICAT RSB PEEEMRTEDZLO>REL, IS5V T —LBTYILU—HD
FELEEV-REERULEY,

CA-P-NE0T7 - RNy Y EEANEL. RBREGEHHE L. BREIR—Yv—CRREREL. HWRKEDT T
L=yaveigdteEr+20-7vFUXET,

8= FF-BE T, BYEBELE, U—BRN=FaYU1-YavORETI VI ERERIEL. BRFrvIOR
BICEEULET,

A=y FA-Y-AORBRTIOE-Y a3V, EFARRT—IOEZFIV VT EAHET. RAROELEI-Y-T
AR IV AQMEGENRELEERIDET,

cEREARETOERARE

- HRERROBABEEERL., REMMHORREEERRCIEREL, BHEF—LAEERNRI VYA FERBELET,
CBIREALOREERANTISIT A AEFRF - LAETHMWICHB L, HAOEEZEREFIE (SOP) L 7OEXDHRE
tEHELET,

- EPEEIMAR S RL -2 a v ET—T4 A LTOE—Y 3 (SoundOnDEY a vV ICEH)

CTADYRRR =V =LV O- )T a-YyIF-LEEEL, BEIOE-Y 3 VERBERELZY., BEAOD
F=T4 A0 O-/)VVBRAEBIN7—T« A tOO-AIIEROEREYR—-FULET,
cAVIIWNIVY=R=TTAVTF v IR=VDIIVIAT4TAVETFEFREL. MINEROIZRET B/ODEE
Mt L. MRNAHIREEESZEBULET,

TOFY FRIRIVAY FICEVVEETY,

+ =T 4 ZR®L—=AJL (Key Account ) DEIEICEIT 2483 - +5 TILxiE

- BENMRBRENEL, JLYY FMEENMYBE, UU—-RBREORERE,

CA-Y-HoEFZFEEREL, SOV Y FRERELTEE - BEL. AERF-LEEET S,

- TOFY FICRRUTL\ BHEEZEINERIN— LT —THD . ISP —ERDBE. ik, 8L, EATaLYYay
FTIEY,

- SoundOn N'ESFELN TN ET -9 L. MARGLOODOERETE - E1T.

AFI - B

BRERUELER
TS5y kT — LABROEZRR
EJRALNIVOBFRERND (T—T4 AL/ ENREELER IS 27—V a v ERN3HICWE) . SLUVHERE

fe|3REEDIBRER TS,

BADOBEEERSLUVTIIIN/ V=2 vILAT 4 POIAY AT LICEY 2R EE,
EBnicRREMREE. KRHF. TULTEEADER,

F—93Y =)l (Excel, ATLY EY—FRE) BLUVT—FYICEIKERBREILSITIEERZFIL,
BnfcaZazs—-yavEEh, XN, TLTHEERA LIS RL - 3 VEEN,

Rttt A, TUTERULVMBIICS  TEEREBERRRYERHTES A,

WEEE UL VB
A4S F— % (DDEX, XML E ) BLUY — F/X—F 1 BCMS (iTunes Connect, Spotify for Artists’® & ) ICBIT 34N

h
Ao



Page 3 of 3
BYBTIIINTSY R 74— LEBR UI30ESTE - 7« V7 ICET 34058,
BADQ7 —F 4 A MY UIA 9 —EDRNRY R0 =4 &R EBRE,
Ya-hEFFTSY T4 —LTORBRE, N1 LY RADHVBE,

=LA

Founded in 2012 ByteDance's mission is to inspire creativity and enrich life. With a suite of more than a dozen products
including TikTok Helo and Resso as well as platforms specific to the China market including Toutiao Douyin and Xigua
ByteDance has made it easier and more fun for people to connect with consume and create content. 20125 [CER3I S e
ByteDanceld "inspire creativity and enrich life s Z= w3 3V ICHIFTLI1E T, ByteDanceldTikTok, Helo, Resso’ E®D
Z<ORRBICMA. Toutiao, Douyin, Xigua’k EFEHIBEOH THERTERZ IS Y I+ —LAERBLTLIET,
ByteDancelZTN5O 7O Y FEBELUT, AZNAVFIUVEDIRBND, AVFYVEEEL, AVTFIUVYERIEBTRC
EELDBERETELVWEDICLE UL,



	★★Bytedance株式会社★Senior Distribution Product Operation Manager…
	募集職種
	応募必要条件
	募集要項
	スキル・資格
	会社説明


