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https://www.careercross.com/company/detail-184450

(CRM) XRTZ—EBUTHEL, BNH2RMOBAE L - HFEE FET 7 VESVEEEBOMLKR. €LTLTVREX
KICEIF T, HEBET 7 RIV2FORBLEU - FLECE SHOREEES>HSIC "2, TY,

WEEEA VDA FPERET-YICEDESREEER L. TYYIVLEECRMNA CHIBHICHEREHET 20 E, k<
DEUTRDBAATNEET32HEOCREESFEULTCSVET

We are seeking a CRM Media Planning Manager who will lead initiatives from expanding brand awareness to developing
loyal fans for the T fal brand.

Our Brand T fal has a long heritage offering a wide range of cookware and small home appliances supported by loyal fans of
generations. As we move toward our next stage of growth expanding awareness and interest among younger audiences *
primarily those in their late 20s to 30s has been expected as increasingly essential. Equally important is encouraging our
consumer to understand the value of our brands and ultimately become long term fans.

In this role you will be responsible for the consumer funnel by driving awareness interest ( media ) and journey optimization
nurturing ( CRM) to increase product superiority recognition strengthen product understanding and expand our customer
foundations including newly acquired fans - while maximizing LTV.

We welcome applicants who are ready to roll up their sleeves + combines strong consumer insight data driven problem
solving and strategic thinking across both digital advertising and CRM.

Principal Responsibilities
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1. Media Strategy Execution ( Awareness Interest Conversion) - 40%

- Develop media strategies aligned with each brand’s objectives and direction ( SNS ads video ads display search etc. )
- Select media channels based on consumer insights and customer journeys; create creative briefs

- Develop trial driving initiatives informed by young audience marketing insights

-+ Lead planning and execution with external advertising agencies

+ Collaborate closely with Product Managers

2. CRM Strategy Planning Execution + 60%

-+ Develop short and mid term CRM strategies and roadmaps

+ Design initiatives for new customer nurturing fan development and LTV improvement

+ Use MA tools ( KARTE) for scenario design A/B testing and purchase path optimization

- Plan and execute content strategies and personalized communication across newsletters and LINE
- Identify issues and opportunities through customer data analysis and implement action plans

- Define and monitor DTC linked KPIs such as LTV repeat rate purchase frequency

+ Manage and direct external agencies and vendors
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- Experience in managing or directing external advertising/agency partners
+ 3+ years of experience in CRM or digital marketing

- Demonstrated ability to identify issues and lead data driven actions

+ Native level Japanese; business level English
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+ Strong interest in cookware / home appliance categories

- Experience designing full funnel strategies from acquisition to CRM nurturing
+ Experience in marketing toward Millennials / Gen Z

+ Proficiency in MA tools

+ Ability to translate brand stories into marketing activities

- Experience optimizing brand sites EC or online stores

+ Experience improving customer data quality or designing data processes
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