
DTC Manager｜EC×CRMでブランド成⻑をリード

D2C戦略でブランド成⻑を牽引する中核ポジション

募集職種

⼈材紹介会社
Cornerstone Recruitment Japan 株式会社

求⼈ID
1589679  

業種
⼩売  

雇⽤形態
正社員  

勤務地
東京都 23区

給与
経験考慮の上、応相談

更新⽇
2026年04⽉23⽇ 15:14

応募必要条件

職務経験
6年以上  

キャリアレベル
中途経験者レベル  

英語レベル
ビジネス会話レベル  

⽇本語レベル
ネイティブ  

最終学歴
短⼤卒： 準学⼠号  

現在のビザ
⽇本での就労許可が必要です  

募集要項

DTC Manager

Overview

We are seeking a DTC Manager to lead and grow a direct-to-consumer channel as a key revenue driver with strong brand
alignment.

This role sits at the intersection of ecommerce, customer experience, retention, and commercial strategy, ensuring the
channel operates efficiently while delivering a high-quality, cohesive brand journey.

Key Responsibilities

1. DTC Business Ownership & Commercial Performance

Own and drive DTC performance metrics including revenue, conversion rate, average order value, and customer lifetime
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value across multiple markets
Lead forecasting, promotional planning, and overall merchandising strategy
Develop and manage the DTC calendar, including product launches, campaigns, and seasonal initiatives
Define the role of the DTC channel within a broader distribution ecosystem that includes wholesale and retail partners

1. Site Experience, UX & Conversion (CRO)

Manage the end-to-end ecommerce site experience
Identify and execute opportunities to improve conversion through site optimization (e.g., product pages, landing pages,
navigation, bundling)
Lead testing strategies to enhance conversion and basket size
Partner with brand and creative teams to strengthen product storytelling and on-site education

1. Lifecycle, Retention & CRM

Own and execute CRM strategies across email and messaging channels
Design and optimize lifecycle programs (e.g., onboarding, post-purchase, replenishment, re-engagement)
Drive customer retention, repeat purchase behavior, and overall lifetime value
Develop and manage loyalty, referral, and community engagement initiatives

1. Merchandising & Offer Strategy

Define assortment strategy and product bundling approaches
Own onsite merchandising including homepage, category pages, and product prioritization
Develop promotional mechanics and incentives aligned with brand positioning
Ensure clear differentiation between direct and partner channels

1. Customer Experience & Operations

Oversee customer experience standards and service strategy
Improve post-purchase experience including delivery, packaging, and communication
Collaborate with logistics and fulfillment partners to ensure smooth operations
Identify and resolve pain points across the customer journey

1. Analytics, Reporting & Insights

Own performance tracking across ecommerce and CRM platforms
Monitor key metrics such as conversion, AOV, LTV, retention, and cohort behavior
Generate insights on customer behavior and campaign performance
Translate data into actionable strategies and business decisions

Ideal Profile

Experience

5+ years of experience in DTC, ecommerce, or digital-focused roles (experience in consumer or lifestyle sectors preferred)
Hands-on experience with ecommerce platforms, CRM tools, and conversion optimization
Proven track record in scaling premium or brand-driven DTC businesses
Business-level proficiency in English; additional language skills are a plus

Skillset

Strong commercial and marketing acumen
Deep understanding of customer journey and conversion levers
Ability to balance brand storytelling with performance-driven outcomes
Data-driven mindset with experience in analytics and reporting tools
Highly organized with strong execution capabilities

Success Metrics

Growth in DTC revenue
Improvement in conversion rate and average order value
Increase in customer lifetime value and repeat purchase rate
Contribution of CRM to overall revenue
Enhancement of site experience and customer satisfaction

 

 

 

会社説明
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