Page 1 of 3

ﬁ' | JO-NIEE-NEXNAI A

B®H EEFD0IEELS. JAC Recruitment

Product Planning and Project Management - BUS ICE xEV
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https://www.careercross.com/company/detail-184450
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Key Responsibilities:

1. Market and Product Understanding

o Collaborate with segment strategy and markets to scrutinize and analyze pain points bundling customer insights for future
vehicle platforms

o Analyze market situation/demand/future trend/regulation/competitor strategy

o Build product intelligence competition tracking product chessboards product gaps on a regular basis to provide a reference
for product directions

2. Platform/Portfolio Management

o Lead and support the development of platform strategies and roadmaps to guide DTA’s overall product prioritization
process

o Develop product positioning plans that meet current and future market needs and achieve business profitability and growth
objectives

o Liaise with stakeholders including bodybuilders partners and customers creating touchpoints throughout the value chain to
ensure that the Voice of the Customer (VoC) is triggered during project planning phase

3. Concept Planning and Project Project Management

o Lead product and project concept definition from kick off to SoP analyzing challenges using data and guiding stakeholders
toward data driven decisions

o Independently track key project deliverables according to the project timeline and Fuso Bus business processes

o Identify cross functional project risks and define and follow up on mitigation measures

o Coordinate and manage project change management independently

o Prepare project reports and documents for decision making at the MFTBC product forum

%Selection Process

This selection process is primarily conducted by Mitsubishi Fuso Truck and Bus Corporation (hereinafter referred to as the
Company ) and the Company will be the employer (the party entering into the employment contract) .

Due to the launch of a new business you are expected to be transferred (tensekki) to a new company upon its
establishment. (In this case the employer under the employment contract will change to the newly established company) .
This transfer will be carried out only after obtaining your consent at the time of job offer acceptance.

Furthermore due to the nature of the business operations representatives from the Company and Mitsubishi Fuso Bus
Manufacturing Co. Ltd. may participate as interviewers. Application information may be shared between the Company and
the representatives of the aforementioned company for recruitment purposes. All representatives are bound by confidentiality
obligations and will not use the information for any purpose other than the selection process.

WJob Summary

QOur product project teams steer new truck development projects ensuring that we launch products that delight our customers
and are introduced in time quality and cost. Our Sales leads are the face and voice of the market within the project team as
product management. They steer and coordinate all relevant sales activities moderate between organizational constraints
and market needs and harmonize different regional requirements in one sound product line up. They successfully prepare
and execute their product launches by listening to the markets providing a clear direction ensuring clear information flow and
alignments between the markets and HQ identifying managing sales related risks and searching for defining
countermeasures for sales issues.

They facilitate and lead cross functional discussions for market requests as well as feature deep dives to define the customer
value proposition. Under their leadership the sales organization finds their voice in the project team and completes all
preparations towards a smooth product launch in the markets.

1. Market Understanding

Conduct analysis of the characteristics and needs of responsible market LDT (diesel Canter eCanter) segment and
systematically organize the information required for vehicle developemnt projects.

2. Product project Sales Sub Project Lead

Participation to product project CTM as SPL (sales representative) . Ensure required deliverables as representative of
sales/market. Co ordinate with sales and market management team to ensure timely and smooth launch of product projects
3. Communication and documentation

Coordinate with Sales in Advanced market towards Product development and launch activities
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Mitsubishi Fuso Truck Bus is a leader in commercial vehicle industry dedicated to delivering innovative high quality products
that meet the evolving needs of our customers. We are seeking a talented and motivated Product Planner to join our team
and help drive product strategy and development.

The Product and Strategy Department at Fuso Bus consists of two core teams:

1. Product Projects Management
2. Product Management.
These teams collaborate closely with all cross functional departments to manage product projects and market activities
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