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The Brand Merchandising Manager Salomon Salomon for Japan is responsible for developing and managing the full Japan
product range that aligns with market needs and the brand’s long term strategic vision. This role partners closely with global
and regional teams to ensure Japan’s business requirements are clearly understood and reflected in product strategy pricing
category structure and key initiatives. The Manager also oversees ICON management product FAB training delivery and
ensures accuracy and consistency of the product data master across all related systems.
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- Develop and manage the full Japan product portfolio ensuring alignment with both market needs and brand strategic
priorities based on a clear LTSP vision and short - term performance results across category structure pricing and key
initiatives.

+ Influence and collaborate with global partners by providing short - term analysis and market insights reports ensuring
Japan’s needs are reflected in product planning. Brief RMU as necessary to drive alignment.

- Lead ICON management and oversee the development and delivery of product FAB (Features Advantages Benefits)
training for internal teams and external partners.

+ Maintain and govern the product data master ensuring data accuracy and seamless interface with all related systems and
platforms.

- Partner with cross - functional teams (Marketing Sales Supply Chain Finance) to support product launches forecasting
and lifecycle management.

- Monitor category trends competitor movements and consumer insights to identify new product opportunities and optimize
the existing portfolio.
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+ Bachelor’s degree in business Marketing Product Management or related field; MBA preferred.

- 5+ years of experience in product management merchandising or category management ideally in consumer goods or
retail.

- Experience collaborating with global or regional teams in a matrix organization.
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