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Core Responsibilities
Work independently to drive assigned portfolio/franchises for LEGO Japan with product passion and experience consumer
and shopper centric mindset integrated go to market approach (digital content EC and retail driven) to achieve the target
of business.
Develop insights led communications and campaigns which are fresh creative and brand encouraging to audiences with local
relevancy to generate strong and sustainable consumer demand.


https://www.careercross.com/company/detail-184450

Orchestrate multi touch point content planning. Work cross functionally with key partners to gear the owned / earned / shared
/paid (OESP) activities enabled by content towards sales and brand impact.

Collaborate closely with multiple business functions as the leading function including sales operations e commerce etc. to
drive up the growth of assigned category.

Will have accountability for a range of marketing specialties such as media digital PR EC and etc.

Closely work with global and region team to understand the global strategy positioning and support plan and influence the
development of global portfolio creative to ensure products and campaigns are relevant within Japan market. -
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Do you have what it takes -

Minimum 5 years of experience in consumer brand marketing managing multiple brands and portfolio. Strong experience in
brand marketing preferably in consumer goods or lifestyle brands.

Strong verbal and written communication skills in both Japanese (Business level proficiency) and English language to
collaborate with colleagues globally.

Experience in working with kids and families as an audience is a plus but not mandatory

Strong understanding “Audience First” approaches and experiences in developing integrated marketing
campaigns/activations in collaborations with Trade/Digital teams

Strong capabilities to collaborate and influence internal cross functions and external agencies to overcome obstacles.
Results orientated with successful experience in decision making analytics time management and market innovation skills
Effective presentation and writing skills with the ability to convey a compelling and concise message and to engage and
inspire colleagues

Ability to work in complex organizations with constraints on processes resources and flexibilities

Ability to work independently and to collaborate within a team.

Ability to think strategically while still focusing on immediate short term tasks.

Cross functional and cross cultural interest.

Domestic and International travel may be required

Curious and fun!

=LA

LI -0 —FIC20WT LI - II—T TYI—70OELVICAE B HRIELAHOEETT, kEOTY
74— R, BEOOY Ry, dEDOLE, YVAR—IIZ, TBF 71 AEEBATWET, 19324, Ole Kirk Kristiansen
ICE>TRISh, RERERZTHELIRTOY 7ER—RICLE, HRABROFELEAITMEX—H—TT., lInspire
and develop the builders of tomorrow] & WHIBEI v 3> DEE, FELLBDREDHICEY HH. BLERNRLED
PEVEEL T, BROBWFICIVREL—YavE52, RESEZZE2BHELTVEY, LIRRIEHAPTR
FIN, www.LEGO.comTS M v+ v TARBTEET,

Page 2 of 2



	【800～1080万円】Brand Manager
	募集職種
	応募必要条件
	募集要項
	スキル・資格
	会社説明


