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Join a rapidly expanding global online travel platform (OTA) and lead B2B marketing and partner campaign strategy
for Japan's hotel accommodation market. In this role, you will collaborate directly with hotel partners to drive booking growth,
develop joint campaigns, and translate product value into compelling partner-focused messaging. This is a high-impact
opportunity to influence both commercial growth and brand positioning within the Japanese hospitality sector.

Key Responsibilities

Translate product features into clear, compelling value propositions for hotel partners.
Plan and support trade shows, roadshows, and offline marketing initiatives across Japan.

Monitor campaign performance and optimize initiatives using data-driven analysis.
Collaborate cross-functionally with product, sales, and operations teams locally and regionally.
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Required Skills and QualificationsExperience:

Develop and execute joint B2B marketing campaigns with hotel partners to increase booking performance.
Support business development teams in partner meetings by presenting marketing strategies and growth plans.
Create and localize campaign assets including case studies, brochures, and sales enablement materials.

Conduct competitive analysis and provide actionable insights on the Japan OTA and accommodation market.

« Minimum 5-8 years of marketing experience within OTA, hospitality, or accommodation industries .

Experience working directly with hotel partners or online travel platforms.

Proven track record executing B2B campaign or partner marketing initiatives .
Experience creating sales enablement and marketing materials.

Experience managing cross-functional projects in fast-paced environments.

Soft Skills:
« Strong storytelling and presentation skills in client-facing settings.
« Commercial mindset with clear understanding of revenue impact.
« Ability to work independently while aligning with regional teams.
« Excellent stakeholder management and communication skills.
« Adaptability within multicultural and dynamic business environments.

Language Requirements:
« Japanese: Native or Fluent level.
« English: Business level.

Preferred Skills & Qualifications
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Experience working within OTA or global digital marketplace platforms.
Background in PR, event marketing, or partnership campaigns.
Experience supporting sales teams through marketing strategy.
Exposure to multinational or international reporting structures.
Mandarin proficiency is a plus.

Why You'll Love Working Here
« Play a key role shaping hotel partner marketing strategy in Japan .
« Work directly with international leadership and cross-border teams.
« Lead high-impact campaigns tied directly to measurable commercial growth.
« Gain visibility across both marketing and business development functions.
« Join a fast-growing global travel technology platform with strong momentum in Japan.
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