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WPrimary Function
As a global leader in Cardiac Rhythm Technologies we focus on innovative technologies that can improve the way doctors
treat people with heart arrhythmias or irregular heartbeats.
This position is responsible for serving as a key contributor of the overall commercialization effort for assigned
product (s) /product lines; providing guidance and support on related product development activities (defining


https://www.careercross.com/company/detail-184450

requirements) market development activities and collaboration with global sales/marketing teams. This position has
responsibility for leading early phase product planning activities including business justification executing and managing
implementation of commercial strategies and development and execution of product commercialization plans. The incumbent
in this position will be regarded as a deep technical expert related to assigned product (s) /product lines with broad
knowledge of related fields.
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EMajor Responsibilities
General:

- Develops analysis around the competitive environment and clearly defines product positioning key issues strategies and
target audiences for assigned product (s) /product lines

+ Collaborates with marketing colleagues on integrated marketing business plan deliverables for assigned programs

- Serves as leader of physician product planning advisory board for assigned product (s) /product lines

+ Support development of launch materials product literature and any other collateral material required to support sales and
key marketing messages

- Develops product marketing bulletins on new and current products. Provides communication to sales team on market
released products.

- Conducts product overviews for physician and sales reps.

+ Presents product and marketing plans to internal management.

- Drives market development activities through establishment of best practices and development of tools to raise awareness
of the benefits of assigned product (s) /product lines

- Builds strong relationships with global teams to ensure successful launch of new sites / new products (tools/SW) and
collaborates to ensure launch of new sales enablement tools and collaborate to ensure launch of new sales enablement tools

- Works with market research to collect all limited market release survey data and shares results regularly with
management.

- Builds strong relationships with leading KOL - s around the world.

- Complies with U.S. Food and Drug Administration (FDA) regulations other regulatory requirements Company policies
operating procedures processes and task assignments. Maintains positive and cooperative communications and
collaboration with all levels of employees customers contractors and vendors.

- Performs other related duties and responsibilities on occasion as assigned.
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EMinimum Requirements
Education:Bachelor - s degree or equivalent
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WPreferred Requirement
- MBA preferred
8 or more years progressively responsible marketing experience.
- Experience working with complex product portfolios in the medical device industry.
- Experience with strategic product planning and commercial execution.
- Experience working in a broader enterprise/cross division business unit model preferred.
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