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Actively monitor the market competitors’ trend and consumer insight.
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Lead/assist research (plan execute analyze and summarize) to understand market consumer.
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Monitor the brand performance and positioning and to analyze the data to take data driven actions to enhance the brand
positioning and customer engagement.
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Propose and execute annual marketing plans and mid term strategic
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Plan and lead executing the integrated brand communication across media types (owned paid earned and shared)
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Lead creative development with clear objectives by effectively managing all the stakeholders including agencies.
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Lead NPD projects with cross function team (local global) and suppliers to develop innovative localized products.
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Monitor the sales trend in each channel by tracking the key parameters.
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Oversee P/L of the brand with proper marketing budget management.
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Support sales/marketing plans in each channel.
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