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Regional Office Asia Pacific (RO APAC) is the regional hub overseeing all commercial vehicles operations for Mitsubishi
FUSO Truck and Bus Corporation in the Asian and Oceania markets. Based in Kawasaki Japan.

As one of Four Regional centers worldwide RO APAC manages the full commercial vehicle portfolio for FUSO Trucks and
Buses. We work closely with our Headquarters in Kawasaki Japan to ensure our vehicles and services meet the unique
demands of the Asian Oceania markets.

In additional to sales and marketing activities RO APAC handles aftersales support services throughout the region. We
maintain strategically located parts warehouse stocked with Genuine FUSO parts to support uptime for our customers

The Regional Office Asia Pacific comprises of approximately 40 members fostering a dynamic and collaborative
environment.

This office has teams like new vehicles market management customer service and parts management product management
network legal compliance and business finance.

This position will report to Manager Product Management and Marketing
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W Job Summary

The Marketing Manager + Commercial Vehicles is responsible for leading and executing integrated marketing strategies to
build brand equity drive product demand and support sales growth across defined markets. This role focuses on B2B
marketing channel marketing campaign execution and market communication tailored to fleet operators logistics companies
and government institutions. The role requires close collaboration with Product Management Sales and Dealer Network
teams to ensure alignment with business objectives.

Key Responsibilities:

1. Marketing Strategy Planning

Develop and execute annual marketing plans and budgets for Commercial Vehicles across relevant segments (e.g. LCV
MCV HCV Buses) .

Define brand positioning messaging and communication strategy aligned with corporate and regional goals.

Align marketing objectives with product roadmaps seasonal trends and sales targets.

2. Brand Communication Management

Oversee creation of marketing content including brochures product videos digital media presentations and case studies.
Manage all advertising campaigns (print TV digital outdoor) ensuring consistency in tone and visuals.

Liaise with creative agencies PR firms and media partners for campaign development and delivery.
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3. Channel Dealer Marketing

Design and support retail level promotional campaigns and POS materials for the dealer network.
Coordinate regional marketing activities customer meets and vehicle roadshows with channel partners.
Ensure dealer adherence to Cl/brand guidelines and provide tools for local market activation.

4.Digital Event Marketing

Drive digital marketing initiatives including social media paid search SEO and website updates.
Plan and execute participation in trade fairs expos and industry conferences.

Develop online lead generation programs and support CRM initiatives to track marketing ROI.

5. Market Intelligence Competitor Tracking

Monitor market trends competitor launches pricing strategies and customer behavior.
Generate monthly marketing dashboards and campaign performance reports.
Support sales and product teams with insights for strategic decision making.

6. Customer Engagement
Lead customer testimonial programs product experience campaigns and satisfaction surveys.
Identify and promote use cases or fleet success stories in collaboration with Sales.
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M Qualifications:

Bachelor’s degree in Marketing Business Administration or Automotive Engineering; MBA preferred.
5 - 8 years of marketing experience in the automotive or commercial vehicle industry.

Strong understanding of B2B marketing industrial customer segments and fleet buyer behavior.
Experience in managing marketing agencies events and campaigns end to end.

H Skills Competencies:

Excellent communication and content development skills

Proficiency in marketing tools (Adobe Creative Suite CRM analytics platforms)
Strong project and budget management abilities

Strategic thinking with hands on execution mindset

Collaborative with ability to influence cross functional teams

Willingness to travel as needed (15 - 25%)

M Language Level

Japanese: not mandatory
English: Business or Native (Portuguese Language is a plus)
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