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Build the product marketing strategy tailored to the Japan market needs and realize the key sales/ profit target for one or
several of the Transfusion + Transplant product portfolio.
Role will consist of upstream marketing and downstream marketing in alignment with the Strategic Business Unit (US) ’s
strategy as well as tayloring towards the Japan intrinsic market environment. Upstream marketing to build the launch
strategy including but not limited to regulatory pricing targeting product positioning and educational/training programs.


https://www.careercross.com/company/detail-184450

Downstream marketing to build a strategy to drive the sales team which includes but not limited to identify target segments
build key

messages and promotion material identify KPIs to drive the sales performance.

The role will require close engagement with KOLs and customer to understand the market needs global stakeholders to
prioritize Japan

requirements and the internal sales/ procurement and regulatory team to realize the successful launch/operation of
Transfusion+

Transplant products
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Key Accountabilities

- Deliver the Annual Budget of the responsible product (s) in Topline and Bottom line.

- Construct the annual budget/forecast and 5year strategic plan including Japan market insights investment plans to drive
the product (s) growth in Japan

- Develop relationship with key customers and stakeholders in Japan.

- Communicates with strategic business unit (U.S.) and respective Regional function (APAC) to align the Japan
strategy and execution of responsible product (s) .

- Lead the collaboration with other Japan internal functions such as (but not limited to) Customer Service Technical
Service RA QA

People Function to drive the business as One Team.

- Nurture and strengthen a culture of “One Team” “Integrity” “Accountability” and “Transparency” within the team and
Werfen Japan

- Define and track performance indicators for marketing initiatives and ensure continuous improvement based on market
feedback and sales data Leverage customer insights to shape messaging solution design and marketing ampaigns that
address unmet clinical and operational needs

Networking/Key relationships

- Engage with Key Physicians and Lab Technicians who act as advocators within the industry and academia societies to
gain insights of customer trend and collaboratively shape the industry to serve customers/ patients.

- Build relationship with Sales Mgrs to align on product strategy / KPIs and direction.

- Collaborate with RA/QA to determine registration strategy for responsible product (s) and ensure Werfen quality.

- Work closely with Technical Service Customer Service and Supply Chain to ensure a seamless operation for the products
and solve any complexity.

- Network with Key Marketing members in the Strategic Business Unit (US) to align strategy and communicate Japan
business needs and solve conflict of interests.

- Familiarity with Japanese market entry regulations hospital sales cycles and pricing systems is highly recommended.
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Travel requirements:
- Domestic Travel: Average 10% of week
- International Travel: 1 2 times a year
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Minimum Knowledge Experience required for the position:

- Education: University Degree (preferably in science) . MBA preferable.

- Expertise Experience: Strong Marketing background including product launch planning and execution. (preferably in IVD
or Medical Device Pharmaceutical or Life Science but not mandatory)

- Language: Japanese (fluent) English (Business Level)

- Cross cultural Sensitivity

Skills Capabilities:

- Critical Thinking

- Strategic Marketing

- Relationship Building

+ Flexible Communication

- Team Leadership Mindset
- Resilience

+ Humility

+ Integrity
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