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[ACCOUNTABILITIES]

- Fulfill the site with highly motivated employees in all levels of employee.

- Create and execute an effective GMS and GQ (Global Quality) communications strategy to engage stakeholders and
develop Takeda’s reputation: Within the Japan Region to inform engage and inspire local employees / within GMS/GQ
community / Across the wider Takeda organization providing visibility on the contributions of the Japanese plants to Takeda’s
strategy goals and priorities / Externally based on key events in Hikari to enhance our reputation with partners potential
employees and other stakeholders. Act as a spokesperson.

- Establish and run a network of site communicators in Hikari Japan and GMSGQ globally.

- Develop capabilities of the GMS and GQ communicators in Hikari.

- Engage in various projects to ensure successful outcome through proactive and detail oriented communication planning
and execution in Hikari.

- Establish and maintain tools channels and processes to ensure effective communications cascade and aligned localization
of global campaigns initiatives and projects on site level.

- Support global and regional media / initiatives in line with GMS strategy.

- Build strong relationship with all communicators in Japan (R D Japan Pharma Business Unit and Corporate
Communication) to realize the best in class organization
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[DIMENSIONS AND ASPECTS ]
MTechnical/Functional (Line) Expertise

+ In depth knowledge of all aspects of communications including executive internal and external communications crisis
management and public relations etc.

- Demonstrated experience in creating strategic communication plans.

- Fluent business level Japanese/English capability writing editing and verbal communication skills.

- Experience in pharmaceutical industry to explain key activities in the value chains

- Strong learning and adaptable skills in digital technology
BLeadership

- Direct / indirect influence on Leadrship Teams to guide effective communication

- Direct / indirect influence on Leadership Team to build effective communication capability.

+ Influence on the global team for GMS Japan to be presented/exposed in a good and timely manner

- Drive reputation improvement for Hikari plant GMS Japan internally and externally.

- Enhancement of speak up culture through establishing the safe communication environment.
WDecision making and Autonomy

- Communication strategy for Hikari plant

- Facilitating or cordinating senior level decision making in relation to communication.

- Ability to present sound and well reasoned arguments to convince others.

- Ability to draw from a range of strategies to persuade people in a way that - results in agreement or behaviour change.
Minteraction

- Hikari Site Leadership Team

- Teams Projects and Employees in Hikari

- Other Business Units Communication community

+ Global GMSGQ and Japan Communication team

- Media / External stakeholders (as needed)

- External artwork vendors (as needed)
Hnnovation

- Knowledge on latest communication tools / digital technology

- Basic knowledge and undersanding on scientific technology and supply chain

- Ability to select the best technology to support communication strategy
EComplexity

- Matrix of the stakeholders relationships and communication flow / handle multi culture

- Invisible / uncountable and difficult to quantify outputs / effects

- Indirect influence (via communication tools / media) .
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{(EDUCATION BEHAVIOURAL COMPETENCIES AND SKILLS]
- Bachelor degree in the related fields (eg. Communication MBA)
- Extensive relevant communication role experience (4R) in large complex organisation (s) with multiple stakeholders
(including matrix relationships) . Ideally previous industry related experience international company experience multi
cultural environment.
+ Minimum of 5 years communication or equivalent experience
- Demonstrated solid ethics and integrity
- Skills for communication with media
- Strong presentation and facilitation skill
- Business acumen and commercial awareness
- Openness and flexibility to deal with and communicate change effectively
- Excellent critical thinking skills and the ability to exercise good judgment and solve problems quickly and effectively
- Manufacturing and / or QAQC knowledge and experience are preferable
- Experience working in customer relations is preferable
- Experience in GMP workplace is preferable
- Preferred to have experience in managing team with applicable EHS perspectives such as waste waste water exhaust gas
noise GHG reduction health and safety. (5 years for department head and 3 years for Group Managers)
- Preferred to have experience in ISO 14001/45001 management system to carry out continuous improvement of site.

This job description is not designed to be a complete list of all duties and responsibilities required of the position.
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