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About the Team:
The Global Operations team at TikTok Gaming is a high impact cross functional group focused on accelerating the growth of
organic short form and LIVE gaming content across the platform. We work closely with leading publishers platforms creators
and internal stakeholders to deliver scalable high performing and engaging content experiences. The team is organized into
three core units: the US Creator Team the Japan Creator Team and Global Partnerships.


https://www.careercross.com/company/detail-184450
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Within Global Operations the Global Marketing function is a newly created role - offering a rare opportunity to build and
shape a marketing strategy from the ground up. We're looking for a visionary leader with deep roots in the gaming industry
and a strong perspective on where the market is headed. The ideal candidate is both a strategic thinker and hands on
executor - atrue player coach + who can drive cross functional alignment and bring bold creative growth initiatives to life.

Responsibilities:

Lead TikTok's marketing presence at key global gaming industry events overseeing strategy execution and agency
partnerships to create best in class brand experiences.

Own the go to market (GTM) strategy for new gaming products features and initiatives ensuring seamless cross functional
planning and execution across Product Global Partnerships regional Creator and other cross functional teams.

Partner with cross functional teams Product Creator/Publisher Operations Content Operations Comms etc. across various
regional and central teams to define priorities OKRs and KPIs that speak to business impact

Craft and maintain the official global gaming narrative and value proposition for TikTok Gaming ensuring consistent and
compelling messaging across all marketing channels and partner interactions.

Establish and track key performance indicators (KPIs) to measure the effectiveness of marketing campaigns providing
data driven insights and regular performance reports to executive stakeholders.

Serve as a central point of contact collaborating closely with regional teams to ensure global strategies are effectively
localized and executed to meet market specific challenges and opportunities.

Develop an operating model that ensures excellent standards of work and keeps stakeholders informed of plans progress
and outcomes

Champion the voice of the gaming community and our partners internally providing iterative feedback to Product and
Operations teams to help shape the future of gaming on TikTok.

BF—AICDWT :

TikTok Gaming®D 7' O —/N\)bARL—y a3 v F—Lld, TI3Y NI+ —LRETH—HZv I RYa— b I7x—LaAVTY
VESATHF—LIAVTVYORREMBIEZIEIEANT S, BEADKEVWSHESIN—TTT, bt ETER
RITVyov— TSy RTF—AL, JVIA 49—, ZTLTHRADOERELBERICEEL, RT—FTNLTHRITI+—I V2R
PaE<l. BAOMRIY T U YERERBLTVWET, F—AlE, KBV VIA9—F—4L, BRIV UITA9—F—L, ZL
T/A—NINR—=hF—=2y TD3D2DIAT71=y RTERINTWET,
JO—=N)LFRL—2avOFRT, JO—NILI—4F 1 VTR INREITHY., ~—rFT1 V78K EEOL
SHEE - BRI 2BAERMBAERMELET, bk, ¥F—LERICELIRS L, TIBOFAKEZBERICRIEALERD
BO®Hz)—5—5KkOTVWET, BENLEHE L. BIEMEBENERBAEHROEA. MBI EES#EL, K
BETCASHNARREKRARETES, EOS LA Y—HFIA—FDLILBAMTT,

WEEAE -

CFELIO—NWT—LERARY MIB T BTKTokDY =T T4 V5EB A TE L, 8K 21T, REEED/—
F—Y v THEEBTRIET. REIVFADT SV REBREAIHLET,

CHTRS — LB, HEE. A U7 FIONBHAE (GTM) BEEEZHIEL. TO¥ I b FO—\IR—hF— v T i
BIVIA 49— ZOMDIORT 7Y I 3 FNF—ALBTY—LLARIART 7o aFIREEERTERRL
7,

KA RMES S CHRRF—LADIORT 7Y I3 FIF—L (FTAS I M 2UITA9—/RT) vy v—FRL—
vay, AVFUYFIRL—vay, A3Iazsr—vavihy) &L, ESXRA VR MERTEBEEE. OKR,
KPIZE&LET,

- TikTok GamingD AR/ A—/\L TP —LZA b= —&N)a—TORI > a VEEREE - #EL. TRTCOY—F T4V
FrIUBLONR=—FF—EDPYRWICEVWT, —BEMEBIDHZAvE—IVVITERRBLET,
CR=ITTFAVTFRv IRV DONRERET 27 ODEBEBETMIBE (KPI) %FEL - BEFL., T—9ICEI<A VY
A4 MEENANR T —<T VA LR— M ERERTICIEHLET,

S O—NVEBRENRMICO—DF4 X - 2T, THHFEORELHR/UIRIGTES LD, HIgF—L & REISEE
L. POBMAEEROE LTHELET,
CENEBEELERL. AT RV —ICEHE. #EB. RREZBICBIECEERAETINEBELET.
CH—LAI 2T ENR— R F—DEEHATHEL, A I R F—LEFRL =V a3V F—LICT A — RNy V&
RSB T 2 2 & T TKTokiCBIT BT —LDREEBEY T,

2F) - B

BRERNHELER :

T —LERICEAEBWEY—T T 1 VTEBICE T B5ELU DR,

CH=LRT)y v —BEUVTROYNR—%5—Fy he LEEBELUVF vy Y R—VOEEICEITBB2BY—4 571V
TDEE, "—LERICBIBTVYIVEERIE, NI4—IVAI—FTTA VYT, AT 4 THIBICEAT 2R VEHE,
-B2CAYYa1—R—X—TT4VIDERE, BITV—LIVI(9—BLVPTV Ra—¥—%y—4Fvyh&lL, 2—%—
EBRLEIAIAZTAIVI—I AV N RETIEBRELUF vV R—VDERE,

- 7 O—/NLRTHIBEE (GTM) BESS &K KRB — T+ v/ 70y S5 05 X8 LR,

= AERICBIBIYIAAI—TIOA/I—, AVINIVH—T—HT4VT, BLTHBZEAITAT 1« PEHIICET
BIRWEfR,
CENAOIaZS—YavEEAETTLEY T avEEAEB L. REBRBASUSHARREICH L TEMAREES %8
BEICERBRTE BREN.

WEE L WERK :

- MBAX 723 Z L EDE4L,

CH—LERAGICTIY NI —L (V=9 AT 4T, BETSY M7+ —L1E) 25— T 1 V7 LI-EENL
R,

- REMNTREREMICEN. TORE—RRPEL, BRARIECTERINTES [TFL—Y—FI31—F] BHEEOA,
R=ET T4 VIFE, BEHE. REBEE/NRVY—EOBRRBEICE T DR,

T RYTURBENERS, MYV —ILERAVWTFY UR—VORT+—I VY RAEAEL. HEEEEISENE DR
5

=LA, I 2T 4. ERML Y NICRT ZREVEREEZE R,

- ERMAIBIE TB2BH K UB2COER & % L =128,



LA

Founded in 2012 ByteDance's mission is to inspire creativity and enrich life. With a suite of more than a dozen products
including TikTok Helo and Resso as well as platforms specific to the China market including Toutiao Douyin and Xigua
ByteDance has made it easier and more fun for people to connect with consume and create content. 20128 ICFRIL S T 7z
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