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https://www.careercross.com/company/detail-43840
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Join a global science innovator as the Head of Marketing for the Infectious Disease Diagnostics division in Japan. You will
lead end-to-end marketing strategy, digital and offline campaigns, and team leadership initiatives to grow market share and
improve patient outcomes. This high-impact role connects local execution with global vision to advance healthcare through

precision diagnostics.

Key Responsibilities

Develop and execute strategic marketing plans for infectious disease diagnostics
Collaborate with sales to create high-impact sales enablement tools

Lead multi-channel campaigns (digital, email, events) and track performance
Manage and optimize marketing budgets aligned to business goals

Conduct market analysis to inform strategy and support innovation

Lead, mentor, and grow the Japan marketing team

Partner with global teams and KOLs to align brand and communication strategy
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Required Skills and Qualifications Experience:
« Minimum 3 years of product marketing and 2+ years in team leadership
« Deep understanding of the Japanese healthcare or diagnostics market
« Strong analytical and strategic planning skills
« Experience managing large-scale marketing projects across departments

Soft Skills:
« Comfortable working within a global matrix organization
« Ability to manage ambiguity and shifting business priorities
« Strong project prioritization and cross-functional coordination skills

Language Requirements:
« Japanese: Native
« English: Intermediate to Business level

Preferred Skills & Qualifications
« Experience developing commercial channels in the clinical diagnostics sector
« Familiarity with digital marketing and campaign automation
« Knowledge of local compliance frameworks such as JACRI, JPMA, and JFMDA
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