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[Company Overview]

A globally renowned luxury fashion and retail brand is seeking a visionary Marketing & Communication Director to lead all

marketing, communication, and digital initiatives in the Japan market.

This key role will drive brand desirability, customer engagement, and commercial performance through fully integrated and

locally adapted strategies.

Working closely with global headquarters and internal teams in Japan, the Director will ensure brand consistency while

tailoring campaigns for the local luxury consumer.

[Key Responsibilities]
Marketing Strategy & Planning
« Develop tailored marketing strategies for the Japanese luxury market
« Build and execute high-impact annual marketing calendars
« Align global strategy with local relevance

Digital Marketing & Innovation
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« Lead digital efforts: social media, influencer marketing, SEO/SEM, e-commerce
« Manage external digital partners and ensure performance delivery
« Localize digital assets and optimize omni-channel journeys
Customer Experience Development
« Partner with CRM and Events teams to deliver memorable brand experiences
« Generate traffic and support commercial results through creative campaigns
Brand Communication & PR
« Direct PR strategy and media relations across paid, owned, and earned media
« Lead storytelling initiatives to enhance brand visibility and perception
Team Leadership & Cross-functional Collaboration
« Manage and grow internal teams and external partners
« Collaborate with CRM, Retail, Events, and HQ teams for integrated brand delivery
Budget & Agency Management
« Oversee marketing budget with a focus on ROI

« Build strong agency and media partnerships
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Requirements
« Minimum 10 years of experience in marketing, including 2-5 years within luxury, premium retail, or fashion industries
« 3-5 years of people management experience with proven leadership capability
« Demonstrated success in developing high-impact consumer experiences and brand activations
« Strong digital marketing skills (social media, analytics, content strategy, campaign execution)
« Deep understanding of Japanese consumer behavior and the luxury market
« Fluent in Japanese and English

« Excellent communication, stakeholder management, and problem-solving skills
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« Strategic thinking and creative brand storytelling ability
« Experience working in cross-functional, global teams
Nice to Have
« MBA or equivalent advanced degree
« Experience managing both PR and digital marketing agencies
« Background in omni-channel retail marketing
« Familiarity with global-to-local brand adaptation strategies

« Experience leading brand repositioning or market entry projects in Japan
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