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https://www.careercross.com/company/detail-92982

e ey -

The Manager, Strategic Communication (Scientific Research) will have very strong understanding and demonstrable
success in working with researchers, international scientific audiences, and the science media in both Japan and overseas.
They will have primary responsibility for delivering a compelling portfolio of broad coverage across all channels, inspiring
sustained excellence in Communication and Public Relations Division’s scientific storytelling and research promotion. They
will work supportively and creatively with OIST Faculty across all fields, research units, and open centers; and they will
oversee our in-house science writers to ensure that a breadth of OIST research is conveyed with credibility, impact, and
extended reach. Capable of serving highly expert audiences as well as the wide general public, they will develop existing
channels and lead fresh innovation in story placement, including the development of interdisciplinary campaigns. The
successful candidate will possess exceptional writing skills in English. Japanese is advantageous, not essential. They will,
however, possess the skill and confidence to build strong media and scientific press networks within Japan, adding national
connections to existing global contacts. The Senior Manager, Strategic Communication (Scientific Research) will report
directly to the Vice President for Communication and Public Relations (VPCPR). They will work closely with the Managers for
Media Relations, Internal Communications and Events, and Digital Communication Brand and Design. They will oversee
OIST’s external and internal scientific content and communication, directly supporting our young institution’s future goals and
growth. Tangible contributions in this role will lead you to further career advancement.

Responsibilities:

1. Strengthen understanding and appreciation of OIST’s scientific research within international and national research
communities, among prospective faculty and students, government, policymakers, business, donors, and neighbors.

2. Provide leadership, mentorship, and coaching to in-house science writers and provide scientific guidance to the
corporate media relations and story placement team.

3. Commission development opportunities which will underpin excellence in science writing and the strongest possible
record of story placement in the scientific and high-quality press.

4. Work collaboratively and supportively with colleagues in Media Relations, especially in relation to stories which
illustrate OIST’s research achievement for Japanese audiences and the general public.

5. Devise, implement, measure, and report on integrated strategic communication of scientific research, and lead in the
production of content plans to advance awareness, engagement, and advocacy.

6. Write and/or edit scientific content in corporate communication materials, including news releases, articles, brochures,
speeches, presentations.
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(Required)

1. Bachelor’s degree in science or journalism. Master’s degree in science communication is an asset.

2. Five or more years of experience in science communication, including strategic and tactical work. Familiarity with both
global science and the Japanese research landscape.

3. Superior writing, editing, copyediting, and proofreading skills.

4. Strong verbal and written communications skills in English. Additional Japanese an advantage.

5. Established network of science media contacts.
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6. Experience working in an international or multicultural setting is an asset.
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