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E-Commerce Supervisor for Leading New Zealand Brand
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We are looking for a candidate who can drive growth in our e-commerce business through enhancing the customer
experience, executing promotions and activations, and maintaining our digital ecosystem. They should be adept at
conducting data analysis to derive market insights and optimize both sales and advertising spend efficiency. Collaboration
with third-party EC operations agencies and local supply chain managers is essential for ensuring smooth operations and
strong sales across all EC sites.

Additionally, managing inventory within each EC site is crucial for meeting consumer demand and maximizing sales
opportunities. The ideal candidate should thrive in a fast-paced digital environment, prioritize delivering a seamless shopping
experience for consumers, and possess a results-oriented mindset. They should also be committed to continuous learning
and development, willing to take on challenging tasks to further enhance their capabilities and skill set.

1. Overall Development Oversight: Supervising the development of various income-generating e-commerce sites
including Rakuten, Amazon, Yahoo, and your own website.

2. Sales and Promotion Planning: Developing and implementing annual sales and promotion plans for e-commerce
channels.

3. Platform Management: Ensuring the smooth functioning of online e-commerce platforms and achieving targeted
revenue and profitability while managing operating expenses.

4. Promotional Campaign Management: Managing and executing promotional campaigns, analyzing customer shopping
trends, and resolving customer complaints and feedback promptly.

5. Reporting and Analytics: Providing regular reports on departmental, product, or offer performance, and executing
activities driven by data analytics.

6. Sales Strategy Development: Reviewing sales insights to develop informed sales strategies and monitoring competitor
activities, promotional plans, and pricing.

7. Platform Optimization: Proposing and testing changes to improve the presence and consumer experience on
platforms, applying updates to attract and retain customers.

8. Promotional Material Creation: Leading the development and creation of promotional offers, banners, advertisements,
and promotional communication to consumers through various channels.

9. Traffic Generation: Leveraging SEO and digital media to increase traffic to branded e-commerce sites while ensuring
all communication aligns with the brand image.

10. Digital Advertising and SEO: Proposing and implementing digital advertising and SEO strategies to drive traffic and
incremental sales to e-commerce sites.
11. Reporting to Global Teams: Reporting results to the global e-commerce and marketing team as required.
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« Minimum 3-5 years professional experience in retail/brand/product e-commerce and digital activities. Experienced in
food (preferred), healthcare, cosmetic or beauty products

« Strong background and understanding of Rakuten , Amazon and Yahoo platforms, including ad purchasing, execution
and inventory management

« Experienced in Google Analytics, SEO and digital advertising

« Strong interest in natural/health products in preferable

« Positive attitude and strong work ethic. Able to work in fast-moving and constantly changing business environment.
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Self-motivated to grow self and business
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