
Creative Designer  Exclusive job

海外のような職場（米国大学の日本校）環境！

Job Information

Hiring Company
Temple University, Japan Campus

Subsidiary
Temple University, Japan Campus (TUJ)  

Job ID
1618875  

Division
Communications and Marketing  

Industry
Education  

Company Type
Small/Medium Company (300 employees or less) - International Company  

Non-Japanese Ratio
Majority Non-Japanese

Job Type
Permanent Full-time  

Location
Tokyo - 23 Wards, Setagaya-ku

Train Description
Tokyu Denentoshi Line, Sangenjaya Station

Salary
4 million yen ~ Negotiable, based on experience

Salary Bonuses
Bonuses paid on top of indicated salary.

Work Hours
9:00-17:30 Monday through Friday (37.5 hours per week)

Holidays
Weekends, Public Holidays, approx. 2 weeks over New Year

Refreshed
October 22nd, 2026 16:08

General Requirements

Minimum Experience Level
Over 3 years  

Career Level
Mid Career  

Minimum English Level
Business Level (Amount Used: English usage about 75%)  

Minimum Japanese Level
Fluent Level  
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Minimum Education Level
Bachelor's Degree  

Visa Status
No permission to work in Japan required  

Job Description

POSITION:                      

Creative Designer

DEPARTMENT:              

Communications and Marketing

REPORT TO:                   

Assistant Director of Content

POSITION TYPE:           

Full-time

WORK HOURS:             

37.5 hours per week (9:00–17:30, Monday through Friday)

LOCATION:                    

City Campus (Sangen-jaya station)

*Hybrid-remote flexibility after initial training period available.

VISA REQUIREMENT: 

Temple University, Japan Campus (TUJ) is able to sponsor a visa for this position.

SALARY & BENEFITS: 

Commensurate with experience.

Eleven (11) days paid vacation in the first year, increasing to 20 days after 6 years of employment, plus 5 paid “personal and
sick days” each year. In addition, approximately two weeks company-wide break over Christmas/New Year. Japanese social
insurance and pension, commuting/telework allowance, a welfare-discount program membership, and retirement payment
system.

OVERVIEW OF POSITION:

The Creative Designer develops compelling visual communications that advance the university's brand and support
institutional goals. Working as part of the Communications and Marketing team, this position translates strategic objectives
into engaging print and digital materials while ensuring brand consistency across university touchpoints. 

The ideal candidate is a collaborative designer with strong visual storytelling skills, exceptional attention to detail, and the
ability to manage multiple projects in a fast-paced environment. They should be comfortable working independently with
minimal supervision and taking ownership of projects from concept through completion, including managing stakeholders,
developing and shaping content, and navigating competing priorities. 

PRIMARY RESPONSIBILITIES:

Creative Design 

Design print and digital marketing materials, including brochures, flyers, posters, advertisements, presentations,
reports, signage, social media graphics, email graphics, and web assets

Develop creative concepts that align with campaign objectives, audience needs, and university brand standards

Translate communications and marketing objectives into effective visual solutions

Brand Application  

Apply and uphold university brand standards across communications

Ensure visual consistency across multiple channels, formats, and audiences

Help educate campus partners on appropriate brand usage and provide guidance on visual communications
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Production 

Prepare production-ready files for print

Prepare and optimize artwork for digital platforms and screen sizes

Coordinate with external vendors and printers, including communicating specifications, timelines, and production
requirements

Review proofs for quality, accuracy, and brand compliance

Organize and maintain design assets, files, and templates

Collaboration & Project Management 

Partner with writers, marketers, photographers, videographers, and web staff on integrated campaigns and
communications

Participate in creative brainstorming, campaign planning, and content development

Manage projects from initial brief through final delivery, coordinating with stakeholders and keeping work on schedule

Collaborate effectively on team-led projects, taking ownership of assigned responsibilities while contributing to a
cohesive outcome

Manage multiple concurrent projects while balancing deadlines and competing priorities

Present design concepts, explain creative decisions, and effectively incorporate stakeholder feedback

APPLICATION PROCESS:

Review of applications will begin immediately. Desired start date is December 2026 or January 2027.

Apply for This Job:

https://tuj.bamboohr.com/careers/132?source=aWQ9Mg%3D%3D

*You will be directed to an external job platform, BambooHR.

Required application materials to be submitted:

1. A cover letter highlighting relevant experience and what appeals to you about the position,
2. A resume or curriculum vitae,
3. A list of two references with contact information,
4. Design Portfolio in PDF format with an optional link to an online portfolio.

Only those applicants who make it past the initial review will be contacted.

Temple University, Japan Campus is committed to equal employment, and to increase diversity and inclusivity in both its
community and curricula. All qualified applicants shall have full and equal consideration for employment. The university does
not discriminate against candidates and employees because of their disability, sex, race, gender identity, sexual orientation,
religion, national origin, age, veteran status, or any other protected status under the law. Candidates who can contribute to
the institution's goals are strongly encouraged to apply.

Required Skills

QUALIFICATIONS & EXPERIENCE:

Bachelor's degree in Graphic Design, Visual Communication, or a related field, or equivalent professional experience

2–5 years of professional graphic design experience, supported by a strong portfolio

Strong portfolio demonstrating high-quality print and digital design

Proficiency with Adobe Creative Cloud, particularly InDesign, Illustrator, Photoshop, and  Microsoft 365

Experience designing for both print and digital media
Strong typography, layout, and visual communication skills
Experience with Japanese and English typography and typesetting

Professional-level proficiency in Japanese with the ability to  communicate with vendors

Excellent organizational and project management skills

Ability to work independently, take ownership of projects, and balance multiple priorities and deadlines

Strong interpersonal and communication skills

Company Description
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