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@ CareercrOSS by JAC Recruitment

o SUPPORT YOUR FIRST CAREER IN JAPAN
_ﬁ—- ] C P § M~ = Ml Hotel front desk / English Teacher / Inexperience welcomed

Make a step towards your future career

[Japanese Daily Conversation] Product Marketer / WFH

Job Information

Recruiter
j Career Co.,Ltd.

Hiring Company
Global IT company preparing for IPO

Job ID
1536038

Industry
Software

Company Type
Small/Medium Company (300 employees or less)

Non-Japanese Ratio
About half Japanese

Job Type
Permanent Full-time

Location
Tokyo - 23 Wards, Minato-ku

Train Description
Ginza Line, Gaien Mae Station

Salary
6 million yen ~ 9 million yen

Work Hours
Flextime system (core time 10:00-17:00) Break time: 60 min.

Holidays
Sat, Sun, national holyday Vacation leave paid holid etc

Refreshed
April 30th, 2025 15:10

General Requirements

Minimum Experience Level
Over 3 years

Career Level
Mid Career

Minimum English Level
Daily Conversation (Amount Used: English usage about 50%)

Minimum Japanese Level
Daily Conversation

Minimum Education Level
Technical/Vocational College

Visa Status
Permission to work in Japan required


https://www.careercross.com/en/company/detail-410796
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Job Description

QOur product is a leading Saa$S platform that protects digital marketing activities from threats such as ad fraud, lead fraud, and
resale abuse. Used by major brands and agencies across Japan and abroad, Spider AF is redefining what Marketing
Security means in a performance-driven world.

We offer several core products, including:

« Ad Fraud Protection (ad fraud detection and blocking)
« E-commerce Scalping Protection (resale abuse prevention)
« Fake Lead Protection : a fast-growing product tackling invalid and fraudulent leads that harm marketing ROI.
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Mission

As a Product Marketing Specialist, you will be responsible for developing and executing go-to-market strategies for our
product line, crafting clear and differentiated product positioning, and ensuring consistent messaging across all customer
touchpoints. You will play a critical role in aligning product capabilities with market needs, enabling sales and customer
success teams, and driving product adoption and growth.

You'll work closely with the sales team to support deals, identify customer pain points, improve onboarding, and design
growth strategies based on feedback and data.
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Responsibilities

Collaborate with Product to shape roadmaps and ensure alignment with customer needs and market trends.
JLead improvement initiatives by driving the feedback — hypothesis — analysis — solution loop.

Design and improve onboarding flows and customer success touchpoints.

Analyze user behavior to identify growth opportunities.

Collaborate with sales to create enablement materials, proposals, and case studies for our product line.
Join sales meetings to better understand customer needs and gather insights.

Build compelling product narratives, pitch decks, case studies, and website copy.

Lead product adoption campaigns and lifecycle marketing efforts.

Conduct competitive analysis, win/loss interviews, and customer research to inform product and GTM strategies.
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Required Skills

Requirements (Must-Have)

« 2+ years of experience in product marketing, product growth, or GTM for B2B SaaS in the same company(Working at

multiple companies for a total of 2 years is NOT)

2+ years of experience in Digital Marketing

Hands-on experience working with sales and joining customer-facing meetings

Involvement in onboarding or product feature design

Ability to work cross-functionally with Product, Sales, Customer Success, and Growth teams.

Ability to analyze data using SQL or similar tools

Fluent Japanese (Able to communicate in Internal meeting) and English proficiency for internal communication

(reading/writing/speaking)
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Nice-to-Have

« Domain knowledge in ad tech, ad fraud, or cybersecurity

« Experience in sales enablement (sales materials, demo flows, objection handling)

« Experience working in global or cross-functional teams
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Who You Are

Someone who wants to own and grow a product that truly solves user pain

A fast learner who thrives on translating user feedback into concrete improvements
Comfortable collaborating with cross-functional teams and thinking beyond “just marketing”
Proactive, impact-driven, and eager to scale something from 0 to 1 (and beyond)
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Work at the forefront of the fast-growing Marketing x Security industry
Own cross-functional initiatives spanning marketing, sales, and product
Help build scalable systems from scratch — not just operate existing ones
Work closely with leadership in a fast-moving startup environment

As we prepare for IPO, your contributions translate into real long-term rewards (SO)

Company Description
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