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@ CareerCross

SEB

Digital Marketing Manager _ 79IV X ——o T4 VI3 xJ+v— _THal 74 77—

Job Information

Hiring Company
T-Fal (Groupe SEB Japan Co., Ltd.)

Job ID
1351917

Industry
Daily Necessities, Cosmetics

Company Type
Small/Medium Company (300 employees or less) - International Company

Non-Japanese Ratio
Majority Japanese

Job Type
Permanent Full-time

Location
Tokyo - 23 Wards, Minato-ku

Train Description
Ginza Line, Aoyama Iltchome Station

Salary
Negotiable, based on experience

Refreshed
April 24th, 2024 05:00

General Requirements

Minimum Experience Level
Over 3 years

Career Level
Mid Career

Minimum English Level
Business Level

Minimum Japanese Level
Native

Minimum Education Level
Bachelor's Degree

Visa Status
Permission to work in Japan required

Job Description
PR & Digital Contents Manager Premium Brands _ 7L I 7 A7 S Y REY PR&TFTIIINIAVFTFIIYIERT v —

Accelerate Digital Marketing to help consumer to help consumer to encounter the products and related information, with
better digital experience via digital activation of communication, and its platforms.
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https://www.careercross.com/en/company/detail-354183
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Mission I v > a > :

This position is expected to manage the digital platform as well as plan/manage digital communication activities (owned/paid)
by collaborating with stakeholders such as product managers, sales team, consumer service, and global/APAC team.
Responsible for improving digital performance of both paid media and owned media and generating user experience to align
with owned E-com, APP, and CRM activities.
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Principal Responsibilities 7R 3£75 :

« Manage and operate digital platform (brand.com, APP) to offer better user experience by aligning with marketing
strategy and sales strategy with execution excellence.

« Develop and deliver digital marketing strategies for the projects/initiatives in alignment with the global and local
marketing vision, and overall marketing strategy.

« Plan and manage digital media planning (digital ad, search, tie up, etc.) with execution excellence for the

campaigns/programs of multiple product categories by improving the performance.

Drive PDCA for the performance based on aligned KPI, the usability and the functionalities of all digital activities.

Analyze and report of digital platform performance periodically (Google Analytics/Dashboard)

Manage and optimize the budget allocation and usage of digital marketing investments.

Manage external business partners, agencies (media agency, digital agency, design agency) to maximize their

capabilities with strong collaboration.
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Required Skills

Qualification (experience, certification) K& ZiRER. &I :

3-5 years of digital marketing or e-commerce marketing experience, especially on the client side (preferrable)
Experience of operating digital platform and developing web contents.

Expertise of Digital Ad, Search(SEO, SEM), Google Analytics

Technical knowledge related to digital platform and Tracking (preferrable)

Experience of Digital Platform Establishment/Transition/Operation Optimization (preferrable)

Knowledge of CRM, E-commerce marketing, Social media marketing, Contents marketing, Influencer marketing
(preferrable)

University degree in Business, Marketing, Communications or equivalent training/experience
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Competencies (skills, knowledge, language, behaviors) K& 22 FIJL. HH. S5, 178 :

Project Management skills, including coordination of multiple stakeholders and timeline management.
Leadership skills to maximize the project by collaborating with team

Consumer centric mindset

Communication skills

Proactivity to drive continuous improvement

Data analytical skills

Native Japanese and business level of English
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