CA4LA

CA4LA INC.

Company Description

CA4LA INC., since its establishment on November 18, 1989, has stood as a cornerstone of Japan's headwear industry. The
company operates under the powerful brand concept "The Best Hat for Everyone," a philosophy that reflects its commitment
to making high-quality, stylish hats accessible to people from all walks of life. From its early days in Tokyo, CA4LA has
transformed the perception of hats from simple functional accessories into essential components of self-expression and
fashion culture.

A defining characteristic of CA4LA is its sophisticated integration of retail and manufacturing. In 1997, the opening of the
flagship CA4LA store marked a turning point, establishing the brand as a pioneer in the specialty hat shop market. Today,
CA4LA is synonymous with "Made in Japan" quality. This reputation is anchored by the "CA4LA ATELIER," where skilled
designers and craftspeople work in harmony to produce original headwear. By maintaining its own production facilities, the
company can respond rapidly to fashion trends while ensuring the highest standards of craftsmanship. Each piece, whether it
is a traditional felt fedora or a modern avant-garde cap, is infused with the meticulous attention to detail that characterizes
Japanese manufacturing.

The brand's identity is also deeply intertwined with diverse cultural spheres. CA4LA has long embraced collaborations with
musicians, actors, fashion designers, and artists, as well as partnerships with major films and anime titles. These
collaborations serve as a bridge between the world of traditional millinery and contemporary entertainment, keeping the
brand relevant and exciting for a broad audience. By treating hats as a form of "entertainment," CA4LA creates a unique
shopping experience that goes beyond a mere commercial transaction.

Strategically, the company has successfully balanced its heritage with modern retail strategies. With over 20 stores in
premium locations throughout Japan—including Shinjuku, Omotesando, and Ginza—and an international presence in
Taiwan, the brand has built a robust brick-and-mortar network. This is complemented by a sophisticated e-commerce
platform that allows global customers to access their diverse collections. However, the heart of the CA4LA experience
remains in its physical stores, where expert staff provide personalized consultations, helping customers find the perfect fit
and style to match their unique facial features and personalities.

Looking to the future, CA4LA INC. continues to champion the sustainability of the hat-making craft. In an era of mass
production, the company remains dedicated to preserving artisanal skills and fostering the next generation of milliners. By
blending historical techniques with innovative materials and digital engagement, CA4LA is not just a retailer; it is a cultural
ambassador that continues to redefine the global standards of headwear excellence. For professionals in the recruitment and
creative industries, CA4LA represents a rare example of a company that has successfully scaled a specialized craft into a
globally recognized lifestyle brand.

Company Details

Head Office
Japan

Main Business
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Established
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Capital
1,0005

Number of Employees
101 - 500

Offices

Main Office
2-20-7 Ebisu Minami, Shibuya-ku
Tokyo, Japan, 1500022
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